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6.3.8 8p19149UN1N19R¥U (Finance Ratio)

(1) fnsdaunansanssanInluniminals
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(Return On Sales)

ARIVUARALLNULBAIAUNTNETIN

(Return On Total Assets)

fnlagns x 100
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SRIHARDLUNUTIBIAINR Da L = flegnBudsinnd x 100 = %

(Return On Equity) douaesfiariuy

fnsuanauwnuIasdIuIadinetualty = Anlegnandsnii - Suilunariuyduans x 100

= %

(2) FRTFIULAAIANNAINITD IBNTTIFENT / RNTWARDY

ARIEIU UYL = AunFneuyuine = win
(Current Ratio) Mﬁauﬁﬁguﬁﬂu

RINAIUY UNYULTY = AunFnduyuney - fudipipde = win
(Quick Ratio) PRRAUNN WAL

3

(3) APIAIULAAIANNAINITD IUNTT1FENTTeI L0

SRIAUNHAUFARAUN INETN = PHAURIMNA (Total Debt) = win
(Debt Ratio) AunIneaan (Total Assets)
fnsndouniidusiedourasinetu = UAUTMN (Total Debt) = win
(Debt Equity Ratio) A9 N9 (Total Equity)
fnadsunlegniseneniedns = fnlsgnBnewineanidaanag&ni (Ebit)
(Time Interest Earned) panLEANs (Interest)

= Wi

(4) dRTdaunanals@nsninlunisusunsaunsne

BRIININHUIRLUVBIAWAN = FiunUaNe (Cost Of Sales) = win
(Inventory Turnover) AUAIAIARS (Average Inventory)
é’mmmwguﬁﬂumm@ﬂuﬁ = ﬂ'ammmg‘w% (Sales) = Wi
(A/C Receivable Turnover) Qﬂ‘w‘ﬁmaﬂ (Average A/C Receivable)
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srazoaFaniuRugnuillagiads = gnuiliade (Average A/C Receivable) x 360

(Average Collection Period) £IRAUNEILTD

= U
ARIINNINHBRLUVBIAUNINE = 2aA1NLIgNT (Sales) = AT
(Asset Turnover) Aunsnel (Total Assets)
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9.1 N19A1L (Monitoring)

24



	*การวางแผนกลยุทธ์ธุรกิจ
	แผนที่แสดงสถานที่ตั้ง


