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Abstract / Synopsis
A crucial challenge for organizations is to pool and aggregate information effectively. Traditionally,
organizations have relied on committees and teams, but recently many organizations have explored
the use of information markets. In this paper, the authors compare teams and markets in their ability to
pool and aggregate information in a hidden profiles task. Study 1 demonstrated that teams
outperformed markets in the absence of conflicts of interest among participants, whereas markets
outperformed teams when conflicts of interest were present. Participants trusted teams to uncover
hidden profiles more than markets. Study 2 generalized these findings, showing that although people
reduced their level of trust in teams when conflicts of interest were present, they continued to trust
them more than markets. Finally, Study 3 attributed the higher trust in teams to people’s perception
that teams were more natural and better overall, showed higher integrity and benevolence, and were
judged as more transparent than markets.
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Management Science, Marketing Science, Strategic Management Journal, Organizational Behavior
and Human Decision Processes, and the Journal of Personality and Social Psychology.
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