1ASINITOUTUNANGAT

NIDA “A159DNLUULALADETONANWAVDILUTUN HIUFDAINA”
EESIEESE AACSB (Crafting and Communicating Brand Identity via Digital Platforms)

ACCREDITED

uil 1 (12 92lu9)

Beuinisaing v o
o BUSNIUN 10 uaz 17 waea1Au 2568
{uszneumslvi NNIULEIS 1981 09.30-16.30 w.

o

NAUINUNE  SUIIUIURINA

'
faa o v

- {US¥NBUNNT L1950 NADINISAS MU UANIAIAUTALIY

Y 9

o

- §3AN135579 wazEUIMT seaudularnans Mresnisidilanisaianindnualveanusus

- yaranaly Aidesnsianudilanisadanusun

JULUUNITDUTY

a wa

-n3ausuUszneulUmen1susTene Nsdfing wazn1sausIBU RIS

'
s ¥

-U3388lAgENTIRUIAILAENUTN UMM TATIWUTUALTINaENS Jlleamyaiunsaled wasddeiniey

Y

AIUNTINNAENSNIIAINRINakar AU wkUzn luBIAnTveInIATTwaLEN YU

A5 ITALL

Aaamzidguunfinuag 7,200 um*
ey : 1. nsaldududiids/mietnseusuiugud/ wiegiilaseusuiuguiuugiun mioatasnieuiu 2 au
anmAeAUaL 6,700 U
2 nsdtairsndoufusius 3-4 au anwaeAuas 6,500 UM
3. nsdiasiasndoniumaus 5 AutulUanmdenuas 6,000 UM
BUTH QN BIATALINUINTIUNNTS aardulauianmuuImsaans (Han)

AUULET INY WY9AABIAU LWAUINNET NNY. 10240

3
a

denazldsuuazansusslayudinsudidiausy

1@NENTUTENBUNITUTIENY FNT)

9IMNTIN + 81NINANiuY

Uszmallednsiusesanauzuinisgsia (idreusudeadisunseusulddesndt 90% vea3a1ns
pUTHTaVIR)

nasluuuiiiyana aansaiiAsusilvanndaunidiunsuassninslagens 2 wil



“N15DONLUUBALHDEITONANEAIVDILUTUA WIUTAING”

Tasen158UsU Public Training dw¥uyanatialy
N|I|DA

BUSINESS AACSB (Crafting and Communicating Brand Identity via Digital Platforms)
SCHOOL ACCREDITED

1. “aNNISUAIVIANG

naelugadagiu lidlugshalafany Waluseguisnnune wadumadendimannmangligndi
ihludannenisudsduiidudu uenaint Mensdulafinaisiveanealulad mngshagsriinisudedy
Taewiu aaand® n1sldau vesduiuazuinig oralivinlhAadelfiutounisnisudaduidaduls
nMsasauususadanfiunuimddglunisadenusandsilasuegeiiauineuazeindenis

'
=

aondeuwuuld il weliiusudaiusaasiyaaiuliiugsiald WIvewusuARITIaIUNUIMYDS
wususmduunnninnslae @ uwasduydnual mszuusunavaiunsaduudels Weonfs “ensual uay
Y ” 1
Au3En” vasngudmng
| I3 a v oY s 6 v v w ¢, S =
agalsfiniy Ufiaslaladn n1sanenagnsuusualid “dndnwal” N8AMNNNIY kAl
ngadmunenisorsuallduu deseawinis “Glod” NaunsaasfiauyadnaInvaskusunaanunli
ALY WANNT090TLE wazlloadrawusududuu Ujastadlidn msvin “mInannesulai” ey
= = 0% o o ] ] < o s v 1 a aa
anuilevinwriazihluganudnsalunisiiuusuddignaia insizn1sununInaInlivianea
Netesdunisdiwusuddifangudinunelaegrivsed@nsainnasanssuiunisindulaves
nguwdinuneg ©3e9i3endn “customer journey” AItU EIRANNTAATIMUTUA LA BEAALAULALE

AMUTIIELED Wivesnusuasndudesdvinuglunisinausuusudlndfenquidiminelariude

¢l
paulauimungay

'
a [y

Tumsaniugsia nandudsiiddey deiu ndngrseusuil ligndavhiudeduaduly Whussuusud
fuimsuusud wazdaulalunisaiauusud aansadhlanmss wasiuiiialadfey Faduununans
YBINMTANUUTUA MIaT1edmdnualvoaiusud Lagnsdeansuusudiiuteamnandia lngldszeznan
diea 2 Yu eluszeznandangnn AL1310aUTHAElAYIINNTATI NI UIMNTUUTUAYDIA DY WY LU
ffuniseusy wiouvsdlenaldyanouandeutiam uagarufineduinensinsnand dWonszdu

AN SR inweiineItes Fuazihludanaundilanunase

2. IngUezaIAvadlaIaNTg

2.1 Weasuasuaui AUl Tunisadausud vadanagns aled uagnisianisnisdeasing

AINTFIU

Update: 27 nuAMuUS 2568 -2-



2.2 WL UTINELATAINAINTALUNITINA NN YAV UTUABE9ADAABY UATN1TLTEE
soulaulun1swenlosusud Whianguidimung
2.3 Waiinuszansnmlunisdeansuususiiunnsdessulauniluitenlutegiu

2.4 Waalemalviglinsumseusuiaginensakanidsulseaunisaluasiuifn

]
= [

3. UszlevungSuniseusuazlasu

[

wanangneusuagliasuadaaziuifuaiuiiugundndulunisasiassd wagdanis

[

LUTUAYDIAeY Taudaiinnunudiladudundndulunisesnuuudled Fwsdulseloviliiiewus

(% (3

msfalald uisandsesdusznoudu veen1sasisuwusud W delavan ussadne dJudiu waziiielviy

v

o UTHANNIORNZNENRAINVDUSUALY Hineausuagldsuauduasiinrinveilosdundndulunsly

[

Fodsnueaulatlunisinnisussrduiusuusud vsaseni1 n1soawen [Wuduy

4. auantavazngudinungvadiasenis @wauliniu 30 aw)

UseNaunis 11vedgsnaifeansasswusuaniidnudaau

L%

N3350 Uaeuinns seAusukaznaidensiiilan1sai e nanvalveanusus

1
= €

eXPp X

- yaranaby Aissenisvianudilanisadnausun

5. ANYINTVBINANEAS

- nensUTENoUMEENTINNAIkALNUTNYIMUNM AT 1L UTUALDINaY NG

\WIVIYATUNTTA betd

'
Y]

WEIRYAUNITINNAYNSNTNAIARATA

eXp ey

6. sUuuuuazsTaziIanlun1saUTY
Tneseazdondusnalud
o M5eUsHUTENaUlUMENISUTIENE NIAANYT WAZN1TOUIILTIULURNIS
MyoUsHATTRlLTUES 1981 09.30-16.30 U, (§Unviaz 6 $9lu4)

0 szEznatunsausNeTy 12 $alus (2 Ju)

Update: 27 nuAMuUS 2568 -3-



7. *laseairamangns

*$#08391

*ANYINT

ST

Module 1: Fundamentals of Brand Building

1. Wlavesnsasrawusua (principles of branding)

2. 1153190800 MNNY Lags1wndani1an1Iseaa (Customers and brand
positioning)

3. 11585199 ndnwaluasyuAAnnINY0 Ik UIUA (brand identity and

personality)

Module 2: Brand Design

1. vidnmsiUasdiuves JUnse & uazdidnes

Module 3: Digital Marketing

1. ¥ievesdendta (Media types)

2. MINNUAUFDRAYA (Media plan)

Module 4: Brand Concept and Communication Pitching

1. Anvinwelaz NS EUO UL ULUTURA

2. Uszgnamgudn1sujon

1. 5A.05. Ayeraad Judean
2. 8./UMII5Y HIUTAYS

3. 0.AuaINg QIuTags

U

12

LD hdoivuarseunivgnsealimsuasuwlainenaslinunumangas

8. wWammInazlasu
8.1 firsuniseusuthanuinlaluusulsauasimmunlunisvie

8.2 finsumseusulasuuseniatioUng

=R

9. A133UTINANISHNBUIH

¥

Aid1evsuaslasudseniadeUnssusesann auduinnssuniegsia amsusnisgsia

a1t uvuAnNAIUUSAITAEns Wodlianudisuniseusulitesnin 90% V895888138 11150UTH

YI9RUA

10. @nuNaUsY

W948UsH 91A15A81NUTUIIVNNS aandududiniauuimsaans (Ha1) auwasing wauienzd

Ana. 10240

Update: 27 nuAMuUS 2568




BINbuaLAs

Junadns N]||DA .l L sutewwe 1 e
BUSINESS MCSB
SCHOOL  ‘accreomen

Tuasinsausy

Mé’nqm “ 4 ANSRBNLUULAZHDE5NANUAIVDILUSTUA NIUTBAINEA”
(Crafting and Communicating Brand Identity via Digital Platforms)

L] g1szAtamzideudniauas 7,200 un

[ nsdiduRudimiidsvisansausuiivaud miadiineausuiuguduuzin/vioadasnioniu 2 au wasauaz

v Y

6,700 U 1. 2.

U] psalasinswdaununaus 3-4 AU WiaaAuas 6,500 U 1.
2. 3. q,

(] nsalasinswdaununaus 5 auduld wideauas 6,000 Um 1.

2. 3. 4.
5. 6. T.
NUIYLIAG

- minaulaeusu njandsluainsarmdaudianneu iedisasits (Imihivzindenevduiierinisleutiuaiaing)
- yavangasundslunnuiiiuaaa aunsathdtsusuliyaavdaunsiunsuasswinslageda 2 will

- TUUAIATUNTIUTNVRINNUANGAT a1adimsiAsuLUasldmuAdsmszEy

aNddy o & oA 1 v v a £ ' P | =
- lunsdifffadnsidensuiiousuuiuauundd nalasinisiesassiudnsnazliaygialigeuGeuiusuduldynnsd

dauf 1 Uszifdauna (Personal Data)

FO-UNAND NYNNY (W8 / U1/ WIETD) coteeererriensessessessses e

FO-UMIANA DUGITINGY (M. / MIS. / VIS.) oo

YL U avndnsusediussnvu - - - -
TIBETRUU (TTU) oeveeeerieeerterseeesseseessissse s et
[ N CX T3 o) IO E-Mail @AAIESS .ot sseessseses s

dauf 2 UszadnnsAnen (Education Background)

lUsnszyszAUMSANYIELEn

dounfne AN5ANN #101397

Update: 27 nuA1Mus 2568 -5-



dau 3 Us29Rn15v191u (Work Experience)

Tsasgyanugnisvihaulagdu

FauTEN / e Ussanvasnanig UUNTNUY Aunieudagiu
(Aw)

¥ < v oa

Payauuluiasasutiu
DDNLULETTLULILL e
X YT YD .orrrrseoveernees s PAUT/ IR T s
DU VT VTS o N N 2T Lo T TN
FATO s FIALUTYIE e e
U T D I BN O INT. ..oveeeeerremeee e sesee st

Fayan133uUsEnIueMT (NSalausu On-site)

3 (

81818 JUINA () DU TUSATEY. e

A1susavadaling (Nnvangns)

Wsnvine3aavane (/) lundesdanany

0 $midwesusesit deyaiinsenlulvadasiiunnuaimnusznis uasdmidiBuseunseyimunguasssidoures
TAsennsil

L) damidniiaudseasd wagdureuli quduinnssuni1egsng anguInsgsia amdududawauuinsaans
dvimannne Renffunisiinevsatl waendngnanisiinevsudug fandulssleviuanieatos medesmasngg Ay

Mensvesgudle laun Line Official way E-mail Tifudimidn

v a o

) drdrBueenli guduinnssuniegsia ausuinsgsna aatudadiaimuuinismans iusivsw 14 wazilamwe

v v
o

foyaduyanavosdmdi ietrgUszasdlunisiafinousudvindu el Srmiddlaid Smsreransumiuiusen
Aewdlelafld Tnudadannuluss E-mail: chienida.ac.th sl nsveAnudugeufananaylidmansenusenisiv
swsa 1 vidaaweteyaduyanadilddiiumsluuduugiuauBuseudu

il AUIUINNTINNNGING ANEUIMSEIRY aantulndaianuuimsmans ssdndunisifiusiusu 1 uaslame

LY

Joyadruyanavedritu Tidulumundninusindvualinunsesvdygfruasesdoyadiuynna w.a. 2562 ae19

7

LASIASA

(muilate) TGN
(fU5329) Haslns
Tu/dowd

Update: 27 nuA1Mus 2568 -6-


mailto:cbi@nida.ac.th

N39158RY (NAviangas)

nyannsendeanululuadasvdnioy wasujifnutuneulunistssRuamameideu (3 ¥a9m19) daseluil

1. $1983Y (71 Mobile Banking vi3eszuulauiusaularvesynsiing) i suiasngamm a1vieaesdu Jelyd
“gartududianauuinsamans dindsnaun” wuiidyd 944-0-23397-2 dwangrunislowdu (u Pay-in, Slip N3
Tou) wsanluaiasiinsendeyansuiuudnndl E-mail: cbi@nida.ac.th

2. Huandodida di1e "sorduindaiauuinmsmans ddndivau” waedndand

“gueuinnssun19gsAe AaUSINIESAY aETUTRIInALUTIIMIanT 18Tl 148 9mTYTLE SPaINT 4 7 a.4a3lne
Uv9AaeIY Lozl Agamw 102407

3. Prsglapdnsiasinngann Uns3en wazlnsunawmasnise (Anasssudesiy 3.25%)

(FUTsENgUINTINTINNTIUNNEINY ANEUIMISEIRA i ludulasnansiyniswini)

NNYBIN nasnaniiunsud nsunlnsudedududnasenvaneiay 02 727 3983-5

nsflffasinsndrseRudnaugafaInsenann1sausy

ALEUTANTIUNNEEINA AMEUSMISEIN A veanudvsiiayluAuRuiidiseiiunteuiueusuynnsdlvewnuangns

nsfivangaslisunsaidlanisausuliniunmuanis

winiindngaslaldaunsadaniseusulanuimuanis guduinnssuniagsia Aneuinisgsia a0 azAutuliau
UIAUNTITEYINIED AMenarRndmThilasanig eadunisnsvaeuiasniuimangasialiaansaidaniseusy

v Y Qv ' B3 o ¢ 1 I o a o fa 1 o ¥ o ~ v g vy
VL@ (QgLLzﬂ\ﬂﬁﬂi’]Ua’J\‘qu’] 1 dUannauUN1ITaUTY) I@EJ‘V]'NIQ‘NﬂTﬁ“’I ﬁ]%Lix‘iﬁﬂL‘U‘Uﬂ’]iIVIiﬁWVlC‘]@m@lﬂﬂﬂ@jaﬂﬂﬁLW@LLﬁ]ﬂﬁN

Y

U a A

DUSUNSIULALAAMBVBSURUAY falU

*ggunudayaiiuiu Aade 092 997 5008 waz 02 727 3983 - 5 W3 ID Line: @cbinida (3 @)

Update: 27 nuA1Mus 2568 -7-



